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1. Introduction

Technology allows innovation in many sectors especially financial technology services (FinTech) is expanding speedily. With
the advance of technology, many factors need to be considered, because technology might lead into the opportunities, risk in
financial stability, policy, and regulation. This is especially essential as some innovations might not have been tested through
financial payment, therefore major selections at an early stage are really vital. The elected officer must continue to update the
regulation of Financial Technology and mitigate the risk, since the use of FinTech increased in daily life. Specifically, the
G20 conference has recommended the Financial Stability Board (FSB) strengthen the scanning date and addressed regulation
about FinTech from a financial perspective (Financial Stability Board, 2020). Currently, online-based transportation modes
are becoming popular in Indonesian society, especially in big cities, their existence is increasingly vibrant, decorating the
diversity of conventional transportation modes that have existed previously. The presence of GOJEK, Grab bike, Grab taxi,
Uber, and like, both bike and car online applications, was accepted by the public, because besides being easy to order, it was
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practically in their hands. In addition, in terms of security, the identity of the driver can be easily accounted for, which is more
attractive, the cost is cheaper than renting other conventional modes of transportation.

Interestingly, the public's interest in becoming an online-based transportation driver is increasing every day; reportedly the
income is quite tempting. Drivers of online-based application transportation modes are not in demand for unemployed people,
housewives, students and even those who are already working at night are also taking on this online-based transportation
driver to increase the cost of daily necessities which are increasingly felt to skyrocket. Online-based transportation mode
services in addition to providing a mode of transportation can also be used for the purposes of ordering daily food which is
covered in advance by the management of an online-based transportation mode application, after the goods are delivered to
their destination, then the customer will replace several shopping costs incurred plus the cost shipping service fees. The ad-
vantages from online transportation application are very real, for example, if there is a family who is having a hard time being
unable to cook for their family's consumption with the sophistication of this online-based transportation mode, from the bed-
room alone, you can order food menus that are ready to be served to their families. The increasing request for community
mobility, naturally, needs online transportation firms to facilitate customer movement from one point to other points speedily.
Recently, there are the latest breakthroughs, namely online application-based transportation innovations, that are reinforced
by the advance of telecommunication tools connected through mobile phones. This application is based on an amalgamation
of transportation services for motorcycle taxis and communication technology. Weber specifically based on the rationality of
social action classifies few social movements in their sociology. Type of Social of action includes firstly Instrumental Ra-
tional, Value Rational, Affective, and lastly Traditional Action (Pedler, 2020). Through these various types of social actions,
the extent of study will discuss the social actions taken by users of the Go-Jek application transportation based, who priorly
experienced the convenience of online transportation. The existence of online mode transportation makes people have various
transportation choices, so they must decide which transportation provides the best price. Of the many online application-based
transportation available in Indonesia, Go-Jek is one of the most utilized by the public. This analysis on the global research
institute Growth for Knowledge (GFK), showed that Go-Jek online application customers reached 21.6%. Go-Jek is a social
technology company that aims to improve the welfare of workers in various informal sectors in Indonesia. In addition to
communication services and technology, online application-based transportation is also provided with a Global Positioning
System feature or better known as GPS to provide information on the whereabouts of drivers, and users with the closest route.
Additionally, in daily life human beings are very mobile, it requires supporting transportation facilities. The nature of urban
society, in general, is dynamic, keep moving, and adapting to circumstances. Likewise, with changes in the choice of trans-
portation made for the activities (Damaini et al., 2018). The use of Go-Jek by the people at Surabaya can be presumed due to
the disappointment that arises from the weakness of the existing mass transportation facilities. Please note, there are problems
that cannot be separated from mass transportation, including lack of fixed timetable, a road map that drives passengers to
change line or transit, massive number of passengers during peak hours, bad environment conditions, and how to drive the
vehicle with safety conditions. In addition, during pandemic COVID-19, while the government implemented staying at home,
working from home, the usage of online transportation increased significantly both for e-commerce and ordered food. Rifusua
states that good public transportation must meet three basic criteria, namely: comfort, security, and speed (Amajida, 2016;
Rifusua, 2010). First, the first criterion is comfort. The comfort aspect can be felt by passengers if there are facilities such as
air conditioning, and it is closed from motor vehicle pollution fumes. Next, the criterion is safety. The security system on
boarding and disembarking passengers must be at a designated bus terminal or stop. Thirdly is speed. Fulfillment of time
rapidly and precisely to arrive at a destination, such as a train that has a special line so that the estimated time can be appro-
priate. But, mass transportation, which is also the transportation of public services in big cities in Indonesia, rarely meets these
three criteria.

2. Literature review and hypothesis development
2.1 Financial technology

Financial technology (FinTech) is a system that is designed to assess and produce finance. Globally, FinTech has gained
notice as one of the demanding technologies that can allow companies to engage productively and efficiently in disruption
4.0 (Wonglimpiyarat, 2017). Broadly, analyze technological transformation, especially in Financial technology that is quite
challenging, as can be seen from a traditional point of view that only centers on products, prices and supply / demand (Iman,
2020). The term of FinTech comes from “financial” and “technology” can be express in widespread relation of latest and used
of things involved of technologies that set up an activity of financial service (Gomber et al., 2017), or cross function depart-
ment consists of finance, management of technology, and management of innovation (K. Leong, 2018). With this background,
the disclosure of financial technology has led to “financial service disintermediation” together with the new regulation to
protect customers and venture capitalists (Giudici, 2018; Guo & Liang, 2016). Instantly, Financial Technology newbies can
mitigate the intermediary cost and minimize the capital requirements that normally are associated with conventional banking
facilities (Iman, 2020). The use of huge amounts of data analytics and information of science has affected how data is detained,
exercised and analyzed, which in return mitigate the cost heavily (Giudici, 2018; Iman, 2020). FinTech is one of the technol-
ogies that would revolutionaries many industries, especially the transportation industry. In addition, FinTech has expanded
speedily in distinct circumstances, most likely contributing to new ideas of product and service in applying ultramodern tech-
nology (Alt et al., 2018; Gomber et al., 2017; Iman, 2020). Nevertheless, the supervision and scope of delivery of the goods
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and services by FinTech companies increased broadly. Scholars added additional new descriptions and perspectives about
financial technology (Gomber et al., 2017; Wonglimpiyarat, 2018), while other studies focus on interaction and the ecosys-
tems (Iman, 2020; Kang, 2018; I. Lee & Shin, 2018; C. Leong et al., 2017; Thompson, 2017). Furthermore, some studies
carefully review FinTech specifically on the adoption and spreading of financial technology goods and services on customer
boundaries, however very few studies specialized on the production side. There is a review about digital e-commerce finance
surrounding almost every product, services, technologies, and infrastructures that allow each individual and firms to obtain
the function of online payment, and any other facilities that can be finished by arm length without visiting directly in person
to the service provider (Ozili, 2018). Alternatively, after extensive review, one of the authors define the designation of FinTech
as established on weak foundation and encounter from semantic issues (Schueffel, 2017). Borrowing from (Dorfleitner et al.,
2017) stated that the FinTech industry can be divided into four categories such as financing, asset management, payments and
other FinTech. FinTech that belongs to payment only on mobile payment Fintech. “Mobile Payment” is explained as several
functionality offered by smart phone technologies to finalize the payments, online virtual bank, e-Wallets, and peer to peer
transfer in exact time. Continuously, FinTech startup revolution in India and the rest elsewhere in Asia. Likewise, mobile
payment has been expected as one of the new business models in sequence to implement payment solutions for customers
(Xue et al., 2021). Therefore, FinTech lies beneath innovations, deepening appreciation and technological development (Dra-
nev et al., 2019).

2.2 Trust

Trust is the idea of belief, self-confidence, hope, integrity, dependence, reliability, the ability for an entity character of a thing
(Agag & El-Masry, 2017; Kim, 2000). Trust is defined as an individual who is ready to take a risk and to become exposed to
the behavior where the others will fulfill the expectations (Ben Sedrine et al., 2020; Pavlou & Fygenson, 2006; Zheng et al.,
2019). Nowadays, in disruptive innovation, especially electronic payments using Fintech, the role of trust is extremely vital
because of the massive data and multidimensional data involved in this area (Hu et al., 2019). In addition, massive and mul-
tidimensional data, particularly important to learn trust processes, influence the security of future customers and willingness
to take on, along with which elements influence trust (Koksal, 2016; Malaquias & Hwang, 2016).

According to Kesharwani and Bisht (2012), trust can be described as customers’ altogether effectiveness of things and devel-
oped that trust able to convince practices, and trust is created by individual deep-rooted attributes (Hu et al., 2019). Because
of deep-rooted aspects of financial technology, the acceptance of Fintech has, beyond doubt, a chance of insecurity and some
research has explored that trust is almost like image of brand and risk that consumers feel (Koksal, 2016). Moreover, based
on customer perceptions, brand images of banks or any other online platforms and perception of service risk have enormous
impact on trust of services and security. Instantly, trusts of services plays a vital role in analyzing electronic financial trans-
actions, where customers are vulnerable to greater risks of uncertainty and a sense of loss control (Lu et al., 2011; Slade et
al., 2015; Zhou, 2013). According to Mcknight et al. (2002, 2011) and Xin et al. (2015) trust typology and conceptualized
trust are trusting beliefs, trusting intentions and trusting behaviors. The outcome of trust, as a unitary construct, on behavioral
intention has obtained notable support in mobile payment context (Chandra et al., 2010; Lu et al., 2011; Slade et al., 2015).
The main problem for a customer is difficult to trust online mobile payment platform service and try to avoid uncertainty. The
next steps to increase customers' confidence to use cashless payment are the company must build psychological bonding with
customers by communicating all the information and product knowledge through advertisement, newsletter, and social digital
marketing tools. In addition, the approach t eliminate uncertainty, the company must build a stable function of mobile tech-
nology and regulations, laws and guarantees that make a customer feel safe to do transactions with the company (Mcknight
etal., 2011).

Hu: Trust positively impacts Benefit Variable.

2.3 Self efficacy

Theory of self-efficacy originally from Social Cognitive Theory developed by Albert Bandura (Shea & Bidjerano, 2010;
Yokoyama, 2019). Shiau et al. (2020) stated human behavior and motivation are induced by an independent's belief in oneself
about one's own abilities. According to Bandura (1982) self-efficacy can be described as an individual's perception of their
personal capacities to make a decision that is essential to accomplish their fulfillment. Departing from (Bandura, 1999) men-
tion, the theory of social cognition is an exact assessment of individual value that has substantial foundation and control the
effort of consumers while using it and the length of how customers can defeat the difficulty. Moreover, prior study stated,
self-efficacy has been distinguished as an important factor that has direct or indirect relationship affects user intention to use
FinTech service context (Choi, 2018; Kim et al., 2016; Shiau et al., 2020). Alternatively, few scholars mentioned that self-
efficacy has immediate effect, but can’t use it to determine a concept on a universal level since functions to use in FinTech
mobile payment services are domain specific. Hence, Cassar and Friedman (2011) developed the usage of self-efficacy instead
of widely used self-efficacy because efficacy has appeared to come across with potential powerful prediction when illustrating
certain circumstances (Fryer et al., 2020). Types of self-efficacy include technological, computer, internet, smartphones, in-
vesting, financial (Shiau et al., 2020). Furthermore, online internet users must show sufficient self-efficacy as a guide of online
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shopping at marketplace and when paying online transportation (San-Martin et al., 2020). Moreover, when a customer demon-
strates their level of technological self-efficacy and considers their capacity to accomplish an activity in a mobile phone. Thus,
self-efficacy for financial technology mobile payment services includes two self-efficacies containing technological and
smartphone self-efficacy.

Ha: Self Efficacy to Benefit is positive significant toward Benefit Variable.
2.4 Security

Internet settlements are always subject to numerous information security threats, consumers’ confidence is fundamental in
website purchases and is affected by perceived information security safety systems (Tsiakis, 2012). Due to deception activity
through online transactions is one of the roots of financial loss between consumers, however, it also attacks users' personal
information, which becomes a concern for numbers of online users (Lee, 2009). In addition, according to (International, 2019)
stated that financial services firms compete with many start up digital companies such as virtual organization, digital peer to
peer lending. The rapidly changing environment and the advancement of technology, traditional banks must adapt and manage
more agile tactics for their own technology infrastructure. The security threats are changing for fintech, traditional and other
online electronic transfer payment organizations”. Since the pace of digital disruption speeds up and innovative advanced
technologies reach the market, all sectors are having to adapt. Broadly, FinTech has defined four types of elements of risk
that have essential roles include financial, legal, security and operational risks (Ryu, 2018). Security is classified as one of the
elements of risk that will be focused in this research. Risk of security stated as greater possibility forfeiture because of decep-
tion activity that attacks the safety from virtual online purchase in financial technology. Moreover, major transformation
changes of a bank platform used to take place between two to five years. However, since banks need to adapt to the fast pace
of change against other players, they upgrade the systems without legacy regulation. Instantly, this approach has significantly
increased speed to customers and boosted complexity to security risk management, which is still in innovators or research and
development stage. According to (Fang et al., 2014), noticed, with respect to business to consumer relationship, safety was
an important factor for consumers to accept any risk associated with a transaction during online payment. In the meantime,
(Kim et al., 2010) studied some issues about e-payment security from the point of view of customers and discovered that
perceptions of the security of e-payment systems have become a core issue in the growth of e-commerce in the marketplace.
Due to various methods of payment systems ready for online customers. These include credit card, debit card and virtual card,
as well as new forms of technology payments such as e-wallets, e-cash, mobile payment and cash on delivery (COD)
(Strzelecki & Rizun, 2020; Teoh et al., 2013).

Based on some scholarly views, online stores and e-commerce platforms are equipped with SSL (secure socket layer certifi-
cate) and HTTPS encryption. Regarding this certificate issues can be described from A to F grade. Instantly, the better grade
analysis received by the online store, than less security issues involved by the store. Additionally, SSL security certificates
assure customers that their data will not be disclosed to third parties (Strzelecki & Rizun, 2020), as well as perceived security
as probability which customers believe that their payment information transaction will not view by others, falsified by unau-
thorized users during the finalized transaction. Therefore, security means users have their own safety expectations that must
be fulfilled by all parties in this transaction process (Waheed et al., 2013)

Ha: Security positively influences Benefit Variable.

2.5 Ease of use

Innovative FinTech evolved into a mobile payment service for online transportation transactions. Kim et al. (2015) defined
that ease of use is when consumers’ confidence that the use of FinTech service is easy and does not need too much effort to
learn. The technology acceptance model (TAM) (Davis, 1989; Wu et al., 2016) is most frequently used to predict used behav-
ior, intention to adopt or to accept mobile payment. Ease of use developed by combining internal control (advanced technol-
ogy, such as computer and smartphone) and external control (facilitating condition) into TAM (Kesharwani & Bisht, 2012;
Venkatesh et al., 2000). In addition, Ease of use can be explored by the number of efforts that a user dedicates their time to
use a FinTech mobile payment service to make online transportation payment. Time consumed by using mobile payment
service is a constraint factor on customers. In addition, ease of use points out to when a customer feels it is easier to use a
certain technology more than other after time is controlled (Kim et al., 2015). In a meantime, ease of use can be determined
to the stage at which an individual believes that using a certain system would be effortless, to simplify, perception on how
easy to use an application system (Junjie, 2017). Furthermore, Fintech services come up with better services and customer
experiences for many types of customers such as bank, transportation, e-commerce, and marketplaces, which can cover for
the traditional banking weakness and other services to meet the personalized needs of customers (Hu et al., 2019). Ease of the
use of Fintech is the key component that shapes the choice by users (Abbad, 2013). As Riquelme and Rios (2010) reviewed,
usefulness has importantly influenced user point of view and readiness to embrace mobile payment applications when con-
sumers operate smartphones for finalized a payment. Moreover, if Fintech service is friendly to the user, easy to use and
operate, then customers are ready to use them.
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Therefore, ease of use pointed out the degree where customers feel ease to give a try in the process of learning to use online
mobile payment services. Continuously consumers are obviously to accept the internet banking services where there is ease
of use in operation to in terms of transportation online payment service, some study claimed that technology readiness and
specialized knowledge will affect ease of use (Ji-Eun & Minsoo, 2011).

Ha: Ease of use positively influences Benefit Variable.

2.6 Benefits

Financial Technology brings benefits for customers especially for both products and services. According to (Narwal & Nayak,
2019) continuation of virtual online payment transaction in financial technology depends on financial technology consumers
widely component evaluation of the use of online payment by applying Theory of Reasoned Action (TRA) through online
payment context. Mobile payment widely well known as customers choose accessible and valuable service, and a customer
made a final decision to use the services to receive a benefit from the features (Kim et al., 2008). Explanation of benefit is a
customer point of view about the function of online payment that will provide a good result. Benefit can significantly affect
mobile payment usage (Akintan et al., 2019; Li et al., 2012). Based on much information, according to World Bank (Fintech:
The Experience so Far - Executive Summary, n.d.) stated benefit of FinTech lead to substantial financial includes, enlargement
of financial sector to non-financial services, and the broadening of personal services to individual, since almost more than
eighty percent people in the developing country has used smartphone. Furthermore, the benefit of FinTech has a greater
important effect to serve affordable, convenient, free of risk payment, and assist customers transfer from conventional trans-
actions to online FinTech digital platforms or cashless payment (Murthy et al., 2019; Ozili, 2018). FinTech has benefits to
financial and monetary system regulators that can minimize the payment of using fake money. Moreover, customers have
wider control of their personal financial, speedily financial decision maker and capability to send and receive money instantly
(Ozili, 2018). Furthermore, Fintech can bring economic benefits such as lower transaction and capital cost for customers.
Convenience can be described as one of the benefits from Fintech. Instantly, it relates to flexibility in time and can be accessed
anywhere through a smartphone if it has internet connection (Lee & Teo, 2015). Next, Financial technology items will be
better adjusted to the needs of small-scale business. This includes e-commerce marketplace, merchant, e-commerce finance,
supply chain and financial trading. Hence, financial innovation solutions can be important to help small-scale businesses by
supplying them superior cash flow, build up working capital management, and secure funding. Thus, the benefit of FinTech
will continue to evolve and need to be supported by prosperity of each individual and business that have funds in customer
accounts to finish several online transactions, especially online transportation, normally, customers will receive special treat-
ment, if they do transactions using FinTech mobile payment. Special treatment here means customers might receive benefits
like cash back in points value which can be used for the next transaction.

Hs: Benefit positively influences Financial Technology Variable.

Fig. 1 draws the Research Model Framework, in which online transportations are affected by trust, self-efficacy, security,
ease of use, in the model, benefits in this framework as the mediation for financial technology.

| Trust 1

| Self-efficacy Hs
Benefit » Financial of Technology

I Security 3

| Ease of use 4

Fig. 1. The proposed study
3. Methodology
3.1 Data

The research model used in this study is to test the utility of the use of financial technology by urban customers during the
COVID-19 pandemic in Indonesia. In determining the topic of the study, the authors chose those who often use digital tech-
nology, namely digital payments in transactions. The election is for those who use digital technology which is of interest in
Jakarta, Depok, Bogor, Bekasi and surrounding areas. Seen from the perspective of the respondent's research methods, it
seems that they have fulfilled a logical frame of mind. This research design used a quantitative approach through a survey
questionnaire. The population in our research come from those people who know and are familiar with the application of
Digital Technology with Financial Technology organized by digital technology companies such as Go Pay and Ovo, and the
like in Indonesia. The author uses the respondent selection method so as not to be mistaken in answering questions that have
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been designed previously. This was done because of the population filtering as suggested by (Sun & Saenko, 2016) the deter-
mination of the sample is very important in terms of ensuring that the data collected by the researcher and the resulting data
are reliable and representative of the population. In line with this, (Sugiyono, 2018) also states that population is an important
element in research and is the overall observation that will be studied.

3.2 Analysis procedures

The study used a quantitative approach where the research data was collected using a survey with a sampling method, namely
nonparametric with a purposive sampling approach. Given that research on digital technology is still limited, only those who
are used to using the application in question. One of the scholars stated that respondents can only provide the data needed for
further analysis of a group with certain characteristics (Ghozali, 2014). The characteristics as respondents are those in the Y
and Z generations who are called millennials according to the criteria specified in the instrument. Questionnaires distributed
to 328 respondents, only 258 respondents returned and used in the final data set for analysis. Hence, the response rate of this
study remains around 79%. To reduce the problem, the writer first conducted a pretest of the instrument to be distributed. This
is done to find out how far the respondents' understanding will be. After we have examined the Cronbach alpha and Pearson
correlation, we understand that there was no more misunderstanding or ambiguity, then questionnaires were distributed. The
data was checked carefully and thoroughly by the appointed team.

4. Analysis and discussion

This part will examine the results of the study. The analysis obtained descriptive statistics for this study. Descriptive statistical
factor analysis was performed by looking into the pattern of correlation and covariance between the variables. The data ob-
tained and evaluated using Statistical Package for Social Sciences Programmed (SPSS) version 26. The data already passed
the reliable and validity test, and items of the indicators are obtaining valid, then all variables are reliable. This was pursued
with relevant data analysis and assessment. The total number of respondents is 258 respondents. Majority of the respondents
are millennial generations.

Table 1
The summary of regression analysis (Dependent variable: Financial technology)

Change Statistics

Adjusted R Std. Error of R Square Sig. F Durbin-
Model R R Square Square the Estimate Change F Change dfl  df2 Change Watson
. .638° 407 .395 2.645 407 34.667 5 253 .000 1.827

a. Predictors: (Constant), B5, B1, B2, B4, B3
b. Dependent Variable: Total Fin

Table 2
The summary of the results of ANOVA test
Model Sum of Squares df Mean Square F Sig.
1 Regression 1480.473 5 296.095 49.856 .000
Residual 1502.554 253 5.939
Total 2983.027 258

a. Dependent Variable: Total Fin
b. Predictors: (Constant), Total EU, Total SE, Total Benefit, Total Security, Total Trust

Based on the result from ANOVA showed that significance level of sig is 0.000 < 0.005 and F calculation > F table is 49.856
>2.25, so can be conclude that variable of benefit, trust, security, ease of use and self-efficacy have shown significance effect
on financial technology of using GOPAY . Furthermore, it can be concluded that the regression model statistically significantly
predicts the outcome variables. Fig. 2 presents the results of distribution of the dependent variable.

Mean = 1.46E-16
so-{ Std_Dev. = 0.892
N =289

Frequency

-4 -2 2

Regression Standardized Residual

Fig. 2. Histogram — Dependent Variable: Financial Technology
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As we can observe from the figure, the distribution looks like a normal distribution. Table 3 presents the summary of the
results of regression analysis.

Table 3
The summary of the regression analysis
Unstandardized Coefficients Standardized Coefficients Correlations
Model B Std. Error Beta t Sig. Zero-order Partial Part
1 (Constant) 959 1.734 553 581
Total Benefit 474 .108 290 4.399 .000 .606 267 .196
Total Trust .059 .091 .046 .650 516 513 .041 .029
Total SE -.046 .083 -.035 -.554 .580 397 -.035 -.025
Total Security 202 .084 157 2.406 .017 501 .150 .107
Total EU 445 .089 .357 5.024 .000 .651 301 224

a.  Dependent Variable: Total Fin

Significance level value from Trust is 0.516, which is greater than 0.05 and t calculation value 0.650 >t table 2.015 can be
explained variable of trust has significant effect towards financial or technology, therefore H1 is accepted. Significance level
value from Self Efficacy is 0.580, which is greater than 0.05 and t calculation value -0.554 < t table 2.015 can be explained
as the variable of Self-Efficacy has negative effect towards financial of technology, therefore H2 is rejected. Based on the
result above, Security significance level value is 0.017, this is smaller than 0.05 and t calculation value 2.406 > t table 2.015,
therefore can be concluded there is significant effect of Security towards financial of technology, therefore H3 is accepted.
Based on the table above, significance value level from Ease of use is 0.000, which is smaller than 0.05 and t calculation value
5.024 >t table 2.015 can be explained as the variable of ease of use has influence towards financial or technology, therefore
H4 is accepted. Based on the table above, the significance of value level from Benefit is 0.000, which is smaller than 0.05 and
t calculation value 4.399 > t table 2.015 can be explained as the variable of benefit has greater significance effect towards
financial or technology, therefore HS is accepted.

Table 4
The result of KMO TEST
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .563
Bartlett's Test of Sphericity Approx. Chi-Square 54.857
df 10
Sig. .000

a. Only cases for which Total Fin = 25 are used in the analysis phase.

According to Kaiser (1974), the accepting value of KMO results is greater than 0.5 as acceptable values. These data the value
is 0.563, which about to show this factor analysis is appropriate for the model. Bartlett’s Test Sphericity measures a null
hypothesis that shows the original correlation matrix is an identity matrix. Furthermore, in this data, Bartlett’s test of Sphe-
ricity is 54.857 with significance level of 0.000, therefore factor analysis is appropriate.

Table 5§
The result of Test of Eigenvalues
Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings
Component  Total % of Variance  Cumulative %  Total % of Variance  Cumulative % Total % of Variance  Cumulative %
1 2.650 53.002 53.002 2.650 53.002 53.002 2.125 42.503 42.503
2 1.251 25.020 78.022 1.251 25.020 78.022 1.776 35.519 78.022
3 .638 12.754 90.776
4 316 6.327 97.103
5 .145 2.897 100.000

Extraction Method: Principal Component Analysis.
a. Only cases for which Total Fin = 25 are used in the analysis phase.

This eigenvalue of variance explains 53.002 percent from total variance. Firstly, factors explained approximately huge num-
bers of variance whereas subsequent factors explain only little amounts of variance. Next extracts all factors with eigenvalues
larger than 1, which leaves only two factors. Finally, extraction sums of squared loadings associated with the factors presented
from the percentage of variance demonstrated, the values for the extraction table are the same value before the value extrac-
tion.

Table 6
The summary of the regression analysis

Change Statistics

Adjusted R Std. Error of R Square Sig. F
Model R R Square Square the Estimate Change F Change dfl df2 Change Durbin-Watson
1 758 574 .566 1.369 574 68.285 5 253 .000 1.805

a. Predictors: (Constant), Total Fin, Total SE, Total Trust, Total Security, Total EU
b. Dependent Variable: Total Benefit
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This table states the R and R? values. The R value means the simple correlation and is 0.758, which indicates a high degree
of correlation. The R? (R Square) shows total variation in the dependent variable of benefit, which can be explained by the
independent variables of financial technology, security, self-efficacy, trust, ease of use. In this case it is 57.4 percent, while
the remaining 42.6 percent is explained by other variables which are not included in this research. Adjusted R-Square is 56.6
percent of the variance in the dependent variable is explained by the independent variables.

Table 7
The summary of the results of ANOVA test
Model Sum of Squares df Mean Square F Sig.
1 Regression 640.097 5 128.019 68.285 .000°
Residual 474.320 253 1.875
Total 1114.417 258

a. Dependent Variable: Total Benefit
b. Predictors: (Constant), Total Fin, Total SE, Total Trust, Total Security, Total EU

Based on the result from ANOVA showed that significance level of sig is 0.000 < 0.005 and F calculation > F table is 68.285
> 2.25, so can be conclude that variable of financial technology, trust, security, ease of use and self-efficacy have shown
significance effect on benefit of using GOPAY. Furthermore, it can be summarized that the regression model statistically
significantly predicts the outcome variables.
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Fig. 3. Histogram — Dependent Variable Benefit
Table 8
The summary of regression analysis
Unstandardized Standardized
Coefficients Coefficients 95.0% Confidence Interval for B Collinearity Statistics
Lower Toler-
Model B Std. Error Beta t Sig. Bound Upper Bound ance VIF
1 [piCenstany 8.168 829 9.857 000 6.536 9.799
Total Trust .345 .046 442 7.414  .000 253 436 473 2.113
Total SE -.047 .047 -.059 -1.007 315 -.139 .045 490 2.039
Total Security .071 .048 .090 1.490  .138 -.023 164 460 2.175
Total EU 131 .052 172 2.548 011 .030 233 368 2.715
Total Fin 150 .034 245 4399 .000 .083 217 .542 1.844

a.  Dependent Variable: Total Benefit

If sig value < 0.05 and T calculation > T table, so that there is significant effect between independent variable and dependent
variable. However, If sig value > 0.05 and T calculation < T table, so that there is no significant effect between independent
variable and dependent variable. Significance level value from Trust is 0.000, which is smaller than 0.05 and t calculation
value 7.014 > t table 2.015 can be explaining variable of trust has significant effect towards benefit, therefore H1 is accepted.

Significance level value from Self Efficacy is 0.315, which is greater than 0.05 and t calculation value -1.007 <t table 2.015
can be explained as the variable of Self-Efficacy has negative effect towards benefit, therefore H2 is rejected.

Based on the result above, Security significance level value is 0.138, this is greater than 0.05 and t calculation value 1.490 <
t table 2.015, therefore can be concluded there is no significant effect of Security towards benefit, therefore H3 is rejected.

Based on the table above, significance value level from Ease of use is 0.030, which is smaller than 0.05 and t calculation value
2.548 >t table 2.015 can be explained as the variable of ease of use has influence towards benefit, therefore H4 is accepted.
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Based on the table above, significance value level from Financial technology is 0.000, which is smaller than 0.05 and t calcu-
lation value 4.399 >t table 2.015 can be explained as the variable of benefit has greater significance effect towards financial
technology, therefore H5 is accepted.

Table 9
The summary of the KMO test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .588
Bartlett's Test of Sphericity Approx. Chi-Square 110.461
df 10
Sig. .000

a. Only cases for which Total Benefit = 25 are used in the analysis phase.

Kaiser (1974) recommends accepting the value of KMO results is greater than 0.5 as acceptable values. These data the value
is 0.588, which shows this factor analysis is appropriate for these data. Bartlett’s Test Sphericity measures tests the null
hypothesis that the original correlation matrix is an identity matrix. For these data, Bartlett’s test of Sphericity is 110.461 with
significance level of 0.000, therefore factor analysis is appropriate.

Table 10
The result of Test of Eigenvalues
Initial Eigenvalues Extraction Sums of Squared Loadings
Component Total % of Variance Cumulative % Total % of Variance Cumulative %
1 2.704 54.082 54.082 2.704 54.082 54.082
2 951 19.023 73.106
3 813 16.252 89.358
4 321 6.428 95.785
5 211 4215 100.000

Extraction Method: Principal Component Analysis.
a. Only cases for which Total Benefit = 25 are used in the analysis phase

This eigenvalue of variance explains 54.082 percent of total variance. First factors explain relatively large amounts of variance
whereas subsequent factors explain only small amounts of variance. Next extracts all factors with eigenvalues greater than 1,
which leaves only one factor. Extraction sums of squared loadings associated with the factors shown from the percentage of
variance explained, the values in this extraction table are the same value before the value extraction.

5. Conclusions

In this study, the researchers wanted to prove how digital technology supports the community to survive during strict re-
strictions during the COVID-19 pandemic in the Jakarta area and its surroundings, in Indonesia. This study uses a model with
aresearch framework as discussed in this study, and a literature review leads to the development of five hypotheses according
to the framework image in fig. 1.

With the presence of digital application technology that is equipped with a financial technology payment platform as well as
a food delivery feature to place the consumers. This technology becomes the revolution one to supply chain and others that
applied to respective consumers with the interaction of digital technology. Such technology application is a new civilization
that forced the people to use in the force majeure situation. This technology can be installed for both operations in IOS and
android mobile devices that provide an online ordering that is safe, comfortable, useful and efficient as well as the delivery of
goods and other services available in this application technology.

From the results of the discussion and the findings of this study, it shows that trust, self-efficiency, security and ease of use
are felt, which significantly affect how useful technological applications are during the COVID19 pandemic. The benefit
variable is also significant for influencing the intention to use digital technology, namely Finance Technology, the trust that
is felt by the public, in this case the respondent in this study.

The presence of financial technology, especially during the Covid-19 pandemic, shows that it is very supportive for consumer
resilience to survive. And the food industry and others that offer profitable business opportunities with national mutual coop-
eration in Indonesia. Thus, this becomes a new business and service model that gives birth to a digital payment service inno-
vation strategy in the dynamics of maintaining the existing companies and open a lot of the startup business in this country.
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