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 The study explores the effect of management quality of accounting information system outputs 
on customer satisfaction in Saudi Arabia commercial banks. In the presentation of the data and 
the theoretical approach, the descriptive approach was adopted in evaluating the findings of the 
study aimed at knowing the effect of the consistency of the outputs of the accounting information 
system on the satisfaction of customers in the KSA commercial banks. Clients of commercial 
banks working in the KSA are the sample population. The research survey was a random sample 
involving 600 respondents from clients. The findings of the regression analysis revealed a 
statistically important reliability effect, where the value of (P) 463,384 was less than (0.00) in 
statistical terms, and this was verified by the (T) test. This means that stability as an aspect of the 
consistency of the performance of the accounting information system and the degree of customer 
satisfaction with the operating banks have a positive impact. A crucial research challenge in the 
consistency of literature on the quality accounting information system (QAIS) relates to the 
capacity of management accounting systems (MAS) to offer information that lets managers make 
smarter choices. Many scholars have advocated the use of more modern (QAIS) over the last 
decades. 
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1. Introduction 

 
The aim of Saudi Arabia's 2030 vision is to develop a diversified and active financial market, to stimulate the development 
of the national economy and to diversify its revenue streams, and to stimulate savings, funding and investment through the 
development and deepening of financial sector institutions and the development of the Saudi financial system in a way that 
does not allow for the formation of an advanced financial market. Economic And globalization change from economics 
based on industry to economics on information have claimed corporate world management to be able to operate more 
effectively, efficiently and in control by placing forward excellence compete global and also local level goodness through 
the quality of human beings, yielded service and goods and also information technology. 

Changes in economic and globalization from business, economics to knowledge-based economics have claimed that 
corporate world leadership is able to work more reliably, effectively and in charge by advancing competence to succeed 
globally and also locally by the standards of human beings, services and goods and even information technology, (Salehi et 
al., 2010; Saleh et al., 2021a).The emergence of technological developments has contributed to the automation of many 
jobs, including accounting. There are many digital tools that can be used in accounting processes without replacing the role 
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of human factors in it (Bagranoff et al., 2010). This technology will provide many techniques that will reduce the manual 
data entry process and improve the speed, accuracy and quality of data. Techniques such as: the cloud and artificial 
intelligence, giving accountants many roles as advisors and analysts, as cloud accounting applications allow improving 
accounting information quality characteristics and increasing their ability to access financial data from any device that has 
the Internet through virtual simulation. As an integral part of an organizational structure, MAIS determines the 
organization's goals to track, encourage, review performance and also interact in order to engage and contribute to 
information (Bjørnenak & Olson,1999). A crucial research challenge in the consistency of literature on the accounting 
information system (QAIS) relates to the capacity of management accounting systems (MAS) to offer information that lets 
managers make smarter choices (Situngkir & Napitupulu, 2019; Corner,1989; Dalimunthe et al., 2018).  Many scholars 
have advocated the use of more modern (QAIS) over the last decades. This paper analyzes the impact of the consistency of 
accounting information system performance control on customer loyalty in commercial banks in Saudi Arabia. 

In marketing concepts, customer satisfaction is defined as an indicator of how the organization's goods or services meet the 
needs of consumers. This is one of the primary keys to ensuring the sustainability of business, since the loyalty of consumers 
in the future will decide the organization's business development. Satisfaction is determined by the quality of the goods, the 
quality of the service offered, the place where the product or service is bought, and the product or service price. Customer 
satisfaction can be defined as an appraisal focused on the cognitive processes corresponding to a distinction between the 
experience of customers and their original reference base. The first is an assessment of all service interactions and 
perceptions, while the latter is concerned with a single service encounter's post-purchase/consumption appraisal (Alananzeh 
et al., 2108). In order to explain customer behavior, most marketing analysis aims to rely on total satisfaction. However this 
definition does not capture transaction-specific interactions of customers that form quality or service (Jahmani et al., 2020; 
Jawabreh & Sarayreh, 2017; Jawabreh et al., 2020).  Customer satisfaction is overall satisfaction over each service contact 
experience, which presumably contributes to purchasing and continuing relationships with the brand. In the literature, the 
relationship between satisfaction-attachment is not definitive, revealing inconsistencies and ambiguities (Masadeh et al., 
2019; Napitupulu, 2015). Researchers debated whether total or transaction-specific customer satisfaction) is a precedent of 
position attachment.  

2. Literature review  

To assess the quality of accounting information, there are several metrics that can be used. Accounting Information 
System (AIS), which includes the collection and storage of financial and accounting data for processing and providing it to 
internal users, and reporting information about investors, creditors, and taxes, is a way to track accounting activities through 
information technology resources in order to achieve the characteristics of the quality of accounting information. The SIS 
system combines the use of traditional accounting using generally accepted accounting principles with information 
technology resources, (Byrne& Pierce,2007). The AIS system includes: revenue, expenditure data, and the information of 
customer, employees, and tax that must have the characteristics of the quality of the SIS required. 

The data includes sales orders, analysis reports, purchase orders, invoices, verification and inventory records, payroll, 
ledger, experimental balance and balance information, which are stored in the SIS system database, and which have been 
pre-program in a way that handles these data for use, (Chenhall & Morris,1986). The system also provides the ability to 
protect this information against viruses and hackers through cyber security that protects data stored electronically, while the 
output is in the form of reports that include accounts of debtors, fixed asset destruction schedules, and other information 
needed for financial reporting. It is therefore essential to ensure that the quality characteristics of SIS are met. 

The benefits of the AIS system are reflected in the following: Interdepartmental communication; the AIS system enhances 
the ability to provide communication between different departments, where the sales department provides a sales budget, 
and the product management unit then uses this data to work on inventory counts and buy supplies (Davila & Foster, 2005; 
Sajady et al., 2088). After purchasing the materials, the system informs the accounts department" of the payable invoice. It 
is also possible to view any new customer requests and inform the manufacturing, shipping and customer service department 
therein, and this is one of the characteristics of the quality of AIS. (DeLone & McLean,2003). Accounting and financial 
information that is based on storing and processing it, and also on creating reports that can be used in order to make decisions 
related to the management of the institution. It usually includes the use of electronic data processing equipment, which 
ensures the achievement of the characteristics of the quality of SIS. It is an integrated system and consists of the following: 
Users; “people who use the system”, and it may include professionals such as accountants, consultants, business analysts, 
managers, senior financial officials and account auditors, as the AIS system brings these sections together in order to ensure 
the quality characteristics of AIS (Esmeray, 2016; Fitrios et al., 2018). This, in turn, allows authorized persons to have 
access into much information on the same system, as well as being communicated to people outside the organization, so the 
system must be easy to use and help improve performance and increase its efficiency. 

Procedures and instructions the methods that are used in order to work on collecting, storing, retrieving and processing data, 
they may be either manual or automatic, or both.The data comes from internal sources, such as: employees or from external 
ones, such as: customer requests via the Internet. The procedures and instructions are published either through AIS systems 
programs, or through documentation and training of employees on using them, and they are constantly updated in order to 
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be effective and have the characteristics of the required quality of AIS (Fitriati & Susanto,2017). Data: defined as financial 
information related to business in the organization and is used to benefit from and convert into information. So, there should 
be a database, such as SQL, which is the computer language that is usually used for databases that meet the needs of users 
of different types of information. Therefore, the quality characteristics of the SIS have to be checked, as the type of data 
depends on the nature of the business, but it may depend on; sales orders, customer billing data, sales analysis reports, 
purchase orders, seller bills, records checking, general ledger, stock data, payroll information, timekeeping, information 
about taxes. 

SIS systems programs are computer programs that are used in storing, retrieving, processing and analyzing financial data. 
All these operations were calculated on paper, but with technological development many programs emerged, such as: Intuit's 
QuickBooks or 50 Sage's Sage Accounting, to serve accountants and facilitate their work and to ensure the quality 
characteristics of AIS. It is imperative that the components of the SIS systems program are characterized by quality, 
reliability and security, as managers rely on the existing information in order to make company decisions based on high-
quality information. (Saleh et al., 2021b; Šiška, 2016; Fleischman et al., 2010). The infrastructure for information 
technology is the equipment used to manage the SIS scheme, including laptops, handheld devices, servers, printers, and 
storage media. They need to be defined by speed and the probability of vast volumes of storage. This equipment should be 
compliant with the device. To achieve this compatibility, companies are purchasing a "turnkey system" that means that the 
business will have the perfect mix of hardware and software for the AIS system, and it should also include a plan for 
hardware maintenance, replacement, development, and disposal of malfunctioning devices. 

Internal controls mean the security measures that must be included in the system in order to protect sensitive data, such as: 
using a password that can be easy or complex and using biological identification (Susanto & Meiryani,2018). This ensures 
that the authorized persons have access to computers, often employees of the company itself. Types of AIS systems: 
electronic data processing makes it easy to take advantage of the characteristics of the quality of SIS and to operate it in a 
more efficient manner than traditional systems, such as: a manual bookkeeping system. Therefore, computer-based systems 
are much more useful because they are based on automating many accounting transactions and reducing the incidence of 
errors in them, ( Flynn,1992).Manual systems: Manual AIS systems are often used by very small companies and home 
companies, and if the system is entirely manual, many source documents, general ledger, general magazine, private 
magazines, or sub-journals are required. 

 
Legacy systems (old ones): legacy systems are often present in current business companies and were used before the 
information technology became sophisticated as it is today. It has some specific advantages for the company, as it contains 
valuable historical data about the company. 

Characteristics of the quality of SIS: financial accounting is based on the creation and collection of useful information for 
investors, creditors and decision makers, in order to be used in investment and credit decisions, (lavan et al., 2007; 
Jones,1985; Parkinson et al., 2015; Kaplan,1988). Generally accepted accounting principles require that the financial 
information is understood by the people who will use it.  So, many characteristics have been developed to ensure the correct 
delivery of information to its users, as the quality characteristics of SIS are distinguished by the following: 

Relevance: the usefulness of financial information appears during the decision-making process, so this information must 
relate to the decisions of the end-users, as other information cannot be used, and work must be taken to exclude it from the 
financial statements unless it will affect the future decisions of investors or lenders. Therefore, this information must possess 
the characteristics of the quality of the SIS related to relevance, which must possess three main characteristics, which are: 
predictive value, feedback and timing (Sadić et al., 2016; Saleh & Jawabreh, 2020). Predictive value: which enables high-
quality financial information to be used to establish forecasts and predictions, as past financial records and financial 
statements can be used to chart performance trends and make expectations about future performance and profitability. 
Feedback helps users to review financial data and affirm or change their predictions that have been made on past 
performance patterns, and users can make future decisions based on feedback. Timing: timing is one of the most critical 
characteristics of significance, as old data will not help customers or creditors in making present or future decisions, as any 
SIS must be published in a timely manner in order to achieve AIS quality assurance (Kaplan,1988). 

Reliability: one of the characteristics of the quality of SIS is the reliability of the financial data, as verification of the financial 
information of investors and creditors must be consistent and give the same results. In order to be able to use it in decision-
making, and for this financial information to be reliable, it should have many features, including the following: Verification: 
the benefit of verification is reaching the same result when using multiple means to measure and evaluate the company's 
financial statements, and the result must be the same in order to be used in decision-making (Napitupulu et al., 2016). 

Comparison is used to compare the company's performance from one year to another, as well as to compare it with 
competitors., It is, therefore, imperative for this financial information to be prepared in a similar way to provide the ability 
of comparison, because with its difference it cannot be compared with other data, and the same is true for the currency, as 
it is not possible compare financial data presented in different currencies with face value. They must be converted into the 
same currency in order for us to compare them in a useful way (Lestari,2015). 
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Consistency: meaning the obligation to use the same accounting procedures in the documentation of related transactions, 
i.e., to constantly use accounting methods and to conform with the same accounting principles used in the collection of 
financial data. Consistency refers to the consistency attributes of the SIS because of the ability to have both an interpretation 
of and the ability to analyze financial data, which in essence provides for the potential of analyzing financial results over 
various years. Changes in the ways of handling financial data will be worked on but only if they are appropriate and have 
valid justifications (Kim,1989). 

Timelines of AIS: to achieve its quality characteristics and the ability to deliver it on time. Special timetables must be 
available for this information, in order to provide users of the SIS with enough speed and at the right time to benefit from 
it and to take necessary action. The importance of deadlines in the quality characteristics of the AIS is illustrated by the 
following: the preparing of the financial statements at the right time, as consistency of time would be needed to maximize 
results in a timely manner. Examination of variation by delivering financial results in a timely way, allowing comparisons 
to be made and thus enabling steps to be taken under the right circumstances. Reporting obligation, as accordance with the 
schedule, would guarantee consumers regular access to records, and therefore the right to distribute profits and expenditures 
and the parties responsible for all the operation of the company. Submit supervisory reports that are quarterly or annual, 
which help to show the discrepancy in a timely manner (Susanto, 2017). 

3. Methodology  

A descriptive approach was followed in the presentation of the results and the analytical approach in the assessment of the 
results of the analysis aimed at knowing the impact of the accuracy of the outputs of the accounting information system on 
customer satisfaction in the commercial banks of the KSA. The survey group is the clients of commercial banks operating 
in the KSA. A random sampling containing 600 respondents from clients was the study poll. In order to arrive at the result 
in factor analysis we used the SPSS version 20 in analysis 32 items of the Likert scale, before performing axial component 
analysis, the data’s suitability for factor analysis Was evaluated. We observed the presence of several coefficients of 0.3 
and above in the correlation matrix. The Kaiser-Meyer-Oklin value was 0.955, and statistical significance was achieved by 
the Bartlett's Test of Sphericity, confirming the correlation matrix factorability. Analysis of axial components with Varimax 
rotation was used. Through by Rotation Sums of Squared Loadings result, we have five items by rotated component matrix 
was detected the strong loading axial factor. 

3.1 Hypotheses 

H1: The impact of reliability as a part of the production efficiency of the accounting information system on the level of 
customer satisfaction with banks operating in the Kingdom of Saudi Arabia is significantly positive. 

H2: The effect between the suitability as a part of the consistency of the performance of the accounting information system 
and the level of customer satisfaction of the banks operating in the Kingdom of Saudi Arabia is significantly positive. 

H3: The relationship between accuracy as a variable of the efficiency of the performance of the accounting information 
system and the degree of customer satisfaction with banks operating in the Kingdom of Saudi Arabia is significantly 
positive. 

H4: Comparability as an aspect of the consistency of the outputs of the accounting information system has a significantly 
positive impact on the degree of customer satisfaction with banks operating in the Kingdom of Saudi Arabia. 

H5: There is a statistically significant effect between the number of the years being customer to the bank as a parameter 
variable for dealing with banks operating in the Kingdom of Saudi Arabia and the elements of the quality of the outputs of 
the accounting information system (Relevance, Reliability, Consistency, Comparability). 

 

  The number of years customer 
uses the bank services 

   

    Relevance 
     
    Reliability 

Customer satisfaction     
    Consistency 
     
    Compatibility 

 

Fig. 1. The proposed study  
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Gender Age 

Educational background Years of getting services 

Fig. 2. Personal characteristics of the participants 

Fig. 2 presents details of the personal characteristics of the participants in our survey. As we can observe, most customers 
have maintained some university educational backgrounds. In addition, a big portion of the clients have been the banks’ 
customers and they were mostly middle-aged people.  

4. Results  

4.1 Reliability  

Table 1 presents details of the Cronbach’s Alpha for the sample of the original study.  

Table 1  
Results for person correlation between paragraph and items and Cronbach's Alpha 

 

413, 69%

187, 31%

Male Female

94, 16%

73, 12%

215, 36%

140, 23%

78, 13%

<25 26--35 36--45 46--55 >55

69, 11%

273, 45%
117, 20%

141, 24%

Diploma Bachelor degree Masters degree Phs

131, 22%

152, 25%
115, 19%

200, 34%

<5 6--10 11--15 >15

Paragraph Factor loading Cronbach's Alpha 
1 0.811 

0.92 

2 .320 
3 .459 
4 .530 
5 .354 
6 .531 
7 .514 
8 .405 
9 .695 
1 .701 

0.903 2 .675 
3 .762 
4 .724 
1 .719 

0.927 

2 .585 
3 .591 
4 .634 
5 .703 
6 .709 
7 .519 
8 0.688 
1 .741 

0.905 
2 .718 
3 .631 
4 .554 
5 .594 
1 .311 

0.921 

2 .681 
3 .750 
4 .772 
5 .815 
6 .809 
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The first hypothesis: There is a statistically significant effect between reliability, as a component of the quality of the 
output of the accounting information system and the degree of customer satisfaction with banks operating in the Kingdom 
of Saudi Arabia. To confirm this hypothesis, a simple regression analysis test was performed, as shown in Table 2 as follows, 
 
Table 2 
The results of the regression analysis for testing the first hypothesis of the survey 

R R 
Square 

Adjusted R 
Square F Sig* 

Regression coefficients 

Domain β Std. Error T Sig* 

0.661 0.437 0.436 463.384 0.00* Reliability 0.661 0.037 21.526 0.000* 

* Statistically significant at the level of statistical significance (α ≤ 0.05) 

 
Table 2 indicates that there is a strong association between reliability, as an aspect of the performance efficiency of the 
accounting information system and the degree of customer satisfaction with operating banks where the correlation 
coefficient has been reached (0.661). In addition, the findings of the regression analysis revealed a statistically important 
reliability effect, where the value of (P) 463,384 was less than (0.00) in statistical terms, and this was verified by the (T) 
test, this means that stability as an aspect of the consistency of the performance of the accounting information system and 
the degree of customer satisfaction with the operating banks have a positive impact. For an organization, knowledge is a 
source of power. Knowledge will inform the company of the success of current operating performance and help estimate 
and strategize how to function in the future. For any professional in any field, the ability to grasp, digest, interpret and filter 
information is the key to growth and success. Across the organization, information is available. Sales, marketing, human 
resources, and management need data to run their departments and make regular decisions. 

In this analysis, the quality of the MAIS is a specification that can be used as a structure that is incorporated into the business 
by using the tools to provide managers and workers in an organization with relevant details, both financial and non-financial, 
for decision-making to achieve goals directly within the organization. The standard of MAIS will satisfy the users of the 
system itself if the system can meet the needs of users. On one hand, artificial intelligence will contribute to improving the 
quality characteristics of accounting information, and in speeding up its arrival in real time through several sources. On the 
other hand, it will increase the collection of big data, to access better one (Wilkinson et al., 2000; Romney et al., 2013). The 
role of accountants will be making use of this data and transforming it into information to work on increasing the quality 
characteristics of accounting information. The block chain feature allows access to multiple sources of information by 
multiple users at the same time. Although these techniques are methods that contribute to facilitating manual transactions, 
the decision-making and planning processes need experts.  

The second hypothesis: the importance as a part of the Relevance of the performance of the accounting information system 
is statistically significant and the degree of customer satisfaction with the banks operating in the Kingdom of Saudi Arabia 
is statistically significant. 

A basic regression analysis test was conducted to validate this hypothesis, as seen in Table 3 as follows, 

Table 3 
The results of the regression analysis for testing the second hypothesis of the survey 

 R R Square Adjusted R 
Square F Sig* 

Regression coefficients 

Domain β Std. Error T Sig* 

0.66 0.447 0.446 483.37 0.00* Relevance 0.669 0.029 21.98 .000* 

* Statistically significant at the level of statistical significance (α ≤ 0.05) 
 
Table 3 indicates that there is a strong association between significance as a part of the relevance of the performance of the 
accounting information system and the degree of customer satisfaction with operating banks, where the coefficient of 
correlation has been achieved (0.669). Regression analysis findings also revealed a statistically important effect of 
significance, as the value of (q) 483.378 was smaller than (0.00) in statistical terms, and this was verified by the (T) test. 
The findings also revealed that the difference explained hit (0.446), indicating that the proportion of the suitability effect 
was 44.6 percent, and the beta value was 44.6 percent (0.669). This means that relevance as an aspect of the consistency of 
the performance of the accounting information system and the degree of customer satisfaction with the operating banks 
have a positive impact.  
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The third hypothesis: There is a statistically significant effect between consistency as a component of the quality of the 
output of the accounting information system and the degree of customer satisfaction with banks operating in the Kingdom 
of Saudi Arabia. 

To confirm this hypothesis, a simple regression analysis test was performed, as shown in Table 4.  
 
Table 4 
The results of the regression analysis for testing the third hypothesis 

R R 
Square 

Adjusted R 
Square F Sig* 

Regression coefficients 

Domain β Std. 
Error T Sig* 

.727 .529 .528 671.26 0.00* Consistency .727 .030 25.909 .000* 

* Statistically significant at the level of statistical significance (α ≤ 0.05) 
 

Table 4 indicates that there is a strong association between consistency as a part of the consistency of the performance of 
the accounting information system and the degree of customer satisfaction with operating banks, where the coefficient of 
correlation has been reached (0.727). The regression analysis results also showed a statistically significant significance 
effect, where the value of (F) reached 671.268 Sig. = 0.00, and this was confirmed by the (T) test. The findings also revealed 
that the variation explained reached (0.528), indicating that the proportion of the stability effect reached (52.8 percent) and 
the beta value was reached (0.528), meaning that (0.727). This suggests that continuity as an aspect of the level of 
performance of the accounting information system and the degree of customer satisfaction with the operating banks have a 
positive effect. 

Fourth hypothesis: there is a statistically important impact between the Comparability to be a part of the accounting 
information system's production quality and the degree of customer loyalty of banks based in the Kingdom of Saudi Arabia 

As seen in Table 5, a basic regression analysis test was conducted to validate this hypothesis. 

Table 5 
The summary of the regression analysis  

R R 
Square 

Adjusted R 
Square F Sig* 

Regression coefficients 

Domain β Std. 
Error T Sig* 

0.78 0.615 0.614 954.37 0.00* Comparability .784 .026 30.8 .000* 

* Statistically significant at the level of statistical significance (α ≤ 0.05) 

From Table 5, there is a positive correlation of Comparability as a component of the quality of the output of the accounting 
information system and the degree of customer satisfaction with operating banks, where the correlation coefficient reached 
(0.784). Also, the results of the regression analysis showed a statistically significant effect of susceptibility, as the value of 
(P) 954.372), Less than (0.00) in statistical terms, and this was verified by the (T) test. The findings also revealed that the 
explained variance reached (0.614), indicating that the sensitivity effect reached (61.4 percent) and the beta value was 
reached (0614) (0.784). This means that portability has a positive effect as a part of the consistency of the accounting 
information system's performance and the level of customer satisfaction with the operating banks. 
 
Table 8 
The summary of the results of R-Square change 

    Change Statistics 

R 
R 
Square 

Adjusted R 
Square 

Std. Error 
of the 
Estimate 

R Square 
Change 

F 
Change 

df1 df2 
Sig. F 
Change 

.811 .658 .655 .45995 .658 228.762 5 594 0.000* 
* Statistically significant at the level of statistical significance (α ≤ 0.05) 
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Fifth hypothesis: The number of years as a parameter variable for dealing with banks operating in the kingdom of Saudi 
Arabia and the quality elements of the outputs of the accounting information system have a statistically significant effect 
(Relevance, Reliability, Consistency, Comparability). A multiple linear regression test was applied to ensure the validity of 
this hypothesis. this is illustrated by Table 9.  
 
Table 9 
The results of multiple regression analysis 

F Df Sig* Regression coefficients 
Domain β Std. Error T Sig* 

228.762 594 0.00* 

The number of the years being customer to the bank -.069 .017 -2.762 .006* 
Reliability .065 .063 1.236 .0217* 
Relevance .054 .044 1.155 .0248* 
Consistency .237 .061 4.209 .000* 
Comparability .517 .040 13.139 .000* 

* Statistically significant at the level of statistical significance (α ≤ 0.05) 
 
In Table 9, we can see the existence of statistical significance for the coefficients of the standard and non-standard multiple 
linear regression equation related to the independent variable (number of years, reliability, suitability, stability, 
susceptibility), and statistical significant less than the level of statistical significance (α ≤ 0.05), which indicates the 
existence of a statistically significant effect between the number of years as a mediating variable for dealing with banks 
operating in the Kingdom of Saudi Arabia and the elements of the quality of the outputs of the accounting information 
system(Relevance, Reliability, Consistency, Consistency). In addition, other studies may replicate the results of this study 
by adding variables, dimensions or metrics used. 

5. Conclusion  

A statistically important reliability effect was revealed by the findings of the regression study, where the value of (P) 
463,384 was smaller than (0.00) in statistical terms and this was confirmed by the (T) measure, which implies that stability 
as an element of the accuracy of the performance of the accounting information system and the degree of customer loyalty 
of the operating banks is positive. Serving accountants and promoting their practice and maintaining the quality functionality 
of the AIS (Neogy, 2014; O’Brien & Marakas,2010). Efficiency, reliability, and protection must be defined by the 
components of the SIS systems software, as managers depend on current knowledge to make organization decisions 
dependent on high-quality information. 

The results showed that the hit was clarified by the difference (0.446), meaning that the proportion of the suitability effect 
was 44.6 percent, and the beta benefit was 44.6 percent (0.669). This suggests that there is a positive effect on significance 
as an element of the quality of the results of the accounting information system and the degree of customer loyalty with 
operating banks. Relevance: during the decision-making process, the value of financial information emerges, so the 
information must apply to end-user decisions, as such information cannot be included, and effort must be undertaken to 
remove it from the financial statements because it influences the potential decisions of borrowers or lenders. Accordingly, 
the information must have the appropriate quality characteristics of the SIS, which must have three key characteristics. 
There are: predictive value, input and pacing. Predictive value: enabling high-quality financial knowledge to be used to 
construct estimates and forecasts, since it is possible to use historical financial reports and financial statements to map 
performance patterns and generate benchmarks for future performance and profitability, (Ong et al., 2009; Otley, 1980; 
Pierce & O’Dea,2003). Feedback helps users to review financial data and affirm or change their predictions that have been 
made on past performance patterns, and users can make future decisions based on feedback. Timing: timing is one of the 
most critical characteristics of importance, since the old data would not help customers or borrowers in making present or 
prospective decisions, since any SIS must be published in a timely manner in order to attain AIS quality assurance. 

There is a clear relationship between the accuracy of the output of the accounting information system and the degree of 
customer satisfaction with operating banks where the correlation coefficient has been reached (0.727). The requirement to 
use the same accounting procedures in the documentation of related transactions, that is, to constantly use accounting 
methods and to conform with the same accounting principles used in the collection of financial data. (Salehi 
& Abdipour,2011). Consistency refers to the consistency characteristics of the SIS because of its capacity to have both an 
interpretation and the ability to process financial data, In turn, this provides for the prospect of comparing financial results 
over various years. Changes in the ways of handling financial data will be worked on but only if they are appropriate and 
have valid justifications. 

A statistically relevant sensitivity effect was demonstrated by the findings of the regression study, as the significance of (P) 
954.372) was less than (0.00) in statistical terms, and this was confirmed by the (T) examination. The results also showed 
that the variance explained reached (0.614), suggesting that the sensitivity effect reached (61.4 percent) and the beta value 
was achieved (0614) (0.784). This suggests that portability has a beneficial impact as part of the stability of Performance of 
the accounting information system and customer loyalty standard with the operating banks. Comparison is used to compare 
the results of the business from one year to another and to compare it with rivals, (Xu, 2009; Saleh et al., 2018). Thus, it is 
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important that these financial reports be prepared in a comparability way to have the opportunity to compare, so it cannot 
be matched with other data with the difference, and the same applies to the currency, since it is not possible to compare 
finance. In order for us to compare them in a useful manner, they must be translated into the same currency. 
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